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CEO’s Review

Relevance, innovation and
responsibility guide our
actions

At Digital Workforce, we want to profile ourselves strongly

as a creator of meaningful automation. Our mission is to
automate knowledge work processes, freeing up people’s
time for more valuable work. This is particularly evident in the
healthcare sector, where our solutions enable our customers
to free up the time of healthcare professionals to focus on
patient care, thereby improving the quality of care and the
lives of patients. For me, this was one of the main reasons to
join Digital Workforce.
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As an employer, we want to be a leading innovative com-
pany that not only offers its staff interesting jobs, but also
meaningful work. Competent staff have always been and will
always be a prerequisite for our success. That's why we want
to keep up to date with how our staff are doing and how we
can support their well-being at work. We regularly measure
employee engagement and actively address the issues that
arise.

Since its inception, Digital Workforce has been at the fore-
front of the industry, building bold and innovative services

to streamline our customers’ businesses. In 2023, we took
another significant step in our evolutionary journey with the
addition of new customer engagements to our Outsmart
solution.

We have been very successful in the healthcare sector and
have signed major contracts with large customers, particular-
ly in the US and the UK. We have also developed innovative,
replicable solutions for the Finnish social welfare field, which
are now in demand as welfare regions face a rapid need to
improve their efficiency.

Our entire business model is built around offering our cus-
tomers the technology (or combination of technologies) that
best suits their needs. We are constantly working to ensure
that we can continue to proudly represent the world’s lead-
ing technologies and meet their high standards of excellence
and accountability. We ensure our competitiveness by train-
ing our experts and by being rigorous in our responsibilities
in terms of security and privacy. In 2023, we extended our
certification to 1ISO27001.

Unlike many in the industry, our business is based entirely on
modern cloud services, with a much smaller environmental
footprint than a traditional business model based on local
servers. This also enables us to help our customers reduce
their own environmental impact.

In the future, we want to be even stronger as a company
whose values and culture are based on sustainability. It's
not just about reducing our environmental footprint, but
also about promoting a culture of responsibility, innovation
and engagement. On this journey, we need to involve all our
stakeholders, with whom we will continue to engage in a
close dialogue to deepen our key sustainability themes.

In this report, we have summarized our sustainability perfor-
mance in 2023, and in the coming years, we aim to further
integrate sustainability into our business strategy and opera-
tions.

A warm thank you to our staff and our customers for your
trustin 2023.

!

Jussi Vasama
Chief Executive Officer
Digital Workforce Services Plc
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Business Model

Automation of processes to help cus-
tomers

Digital Workforce is one of the world’s leading service com-
panies specializing in process automation, Robotic Process
Automation (RPA) and intelligent automation, measured by
revenue, service offering, customer references and employee
numbers.

We help our customers achieve new levels of business value
and automate their business processes and knowledge work
tasks. This enables our client organizations to save costs,
accelerate digitalization, increase revenue, improve customer
experience and competitiveness. We offer our customers an
industry-leading suite of services and solutions that combine
expert services, leading technologies and ongoing mainte-
nance and support services.

Our Outsmart offering includes business process automation
identification, process development and automation design,
automation solution delivery, and ongoing solution opera-
tion, support and maintenance using our cloud platform.

We provide services and solutions to a wide range of cus-
tomers in a variety of industries, including banking and insur-
ance, healthcare and social care, manufacturing, and logis-
tics. Our clients are typically large organizations in the private
and public sectors, with large and complex operations to
manage, and where there is a significant need for or pace of
operational change. Our services are divided into ongoing
services and expert services. Continuous services account
for more than 60% of our turnover, ensuring business conti-
nuity in the face of short-term fluctuations in demand.

We use leading technologies such as artificial intelligence (Al), Robotic Process Automation (RPA), Intelligent Document Pro-

cessing, and business process management, automation, and orchestration technologies to deliver our services.

outsmart

- at the heart of the strategy

Digital Workforce's strategy focuses on profitable growth. The company’s main
strategic geographic markets are the Nordic countries, the United States, and
the United Kingdom. The selected strategic focus areas are healthcare and

banking and insurance.

In 2022, we launched our strategic Outsmart business,
which provides a holistic approach to developing and
automating customers’ key business processes.

Outsmart is built around a service offering that includes

a business process study, a detailed analysis of business
and business process redesign opportunities, implemen-
tation of the solution, maintenance, and validation of re-
sults. The solutions are based on an advanced technology
platform delivered in the cloud.

During 2023, we further developed the Outsmart platform
with funding from Business Finland, among others. The
funding was awarded as EU Innovation Support from the
Green Transition Fund, which finances creative solutions
for sustainable development that have the potential to
grow in international markets.

Outmart’s approach is holistic and technology-agnostic.
By combining different technologies and easy manage-
ment, our customers can manage and automate complex
processes that can take years and cut across different
functions. An excellent example of this is our multi-year
Cancer Care Follow-up Automation and Management
(CFAM) solution, which is priced per patient instead of per
technology and per job.

To support the implementation of our strategy and further
develop our already strong customer-centric operating
model, we changed our organizational structure in the
summer of 2023, merging the previously separate units of
Professional Services and Continuous Services into a sin-
gle Customer Operations unit. We also changed the sales
structure from a country to a regional model and brought
the commercial managers of the regions into the manage-
ment team.

Our mission

is to automate knowledge work processes and

free employees’ time for more valuable work.

©

Our vision

is to create new ways of working by delivering the

best digital workers.

Our values

A learning mindset

Sharing knowledge, success, and failures. Trying out new
things with curiosity and daring to step out of the comfort
zone.

Passion for customer success

We are passionate about our customer success and mak-
ing sure that the customers get real value. Understanding
customer needs, measuring satisfaction and perfor-
mance.

Integrity in all relationships

We follow through our promises and appreciate all peo-
ple around us. Taking responsibility for our actions and
daring to state things, disagreeing respectfully.

Caring for each other

We are always there to care and help each other. Being
interested in others performance, development and un-
derstanding their point of view.
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An eventful 2023

March

Jussi Vasama took over as CEO
of the company. He has a long
experience in managing a suc-
cessful international software and
services business.

2023

March

Digital Workforce received the prestigious ISO 27001
certification for information security management.
The certification is awarded to companies that
demonstrate a high level of commitment to protecting
their information assets and implementing effective
security controls.

April

Digital Workforce, together with the University of

£ 0dz in Poland, organized an exciting hackathon
event during which Business Process Automation
students developed innovative automation solutions
for a logistics company. The students were tasked
with solving real-world problems in a creative way
and presenting their ideas in an engaging way.

Year Highlights

May

The company announced a partnership with one of
the leading Foundation Trust organizations in the
National Health Service (NHS) in the UK. The holistic
process automation solution aims to reduce the time
taken to assess the need and urgency of care and im-
prove the patient experience in acute and emergency
departments.

June
Portsmouth NHS Trust’s maternity care program, deliv-

ered by Digital Workforce, has been awarded the pres-
tigious HSJ Digital Awards, which recognize significant
advances in UK healthcare. A similar model to Finland's
maternity services was awarded in the category ‘Im-
proving the efficiency of underlying systems through
digital'.

October

The company announced an extension agreement
under which the Finnish Defense Forces will procure
RPA and artificial intelligence solutions and related
expert services from Digital Workforce for up to EUR 1.2
million over the next three years. RPA can increase the
performance of the Defense Forces’ service production
and redirect resources to more strategic tasks. Digital
Workforce has been providing the Defense Forces with
automation solutions since 2017.

November

Digital Workforce entered into a strategic partnership
with a world-renowned US cancer research institute.
The collaboration, based on advanced RPA-based
solutions, is expected to improve operational efficiency,
reduce costs, and support the institute’s mission to de-
liver world-class cancer research and patient care.

November

Forrester, the world’s leading research firm, named
Digital Workforce as an industry leader in the Current
Offering category in The Forrester WaveTM: Robotic
Process Automation Services, Q4 2023 market report.
The company received the highest scores for vision,
innovation, pricing flexibility, customer count, soft-
ware, and IP.

November

The Employer Branding Institute, which specializes in
supporting organizations worldwide in their employer
branding efforts, honored Digital Workforce at its
annual EB Stars conference with Employer Branding
Awards in two categories - Candidate Experience and
Developing Employees.

December

A major Nordic occupational pension insurance com-
pany has selected Digital Workforce as the supplier
of its comprehensive automation services. The client
stressed the importance of sustainability in the ten-
dering process, giving preference to suppliers with a
strong track record of responsible practices.

December

Digital Workforce and sustainability expert Ramboll
organized a joint webinar on sustainability reporting
and the changes brought about by the European
Corporate Sustainability Reporting Directive (CSRD),
as well as the opportunities to use automation tech-
nologies to support reporting.
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Stakeholder expectations drive sustainability priorities Meaningful automation and impressive accountability
Digital Workforce regularly engages with its stakeholders to understand their expectations for the company’s business and Our mission is to help and guide organizations on the journey of intelligent automation and digital transformation. We are
sustainability development. Stakeholder expectations and views are taken into account when defining sustainability priori- not content to be just an IT solutions provider, but to deliver truly relevant and impactful automation solutions. This is also
ties. strongly reflected in our approach to sustainability and our focus on sustainable development.
= Interaction with our own staff is daily, but feedbackisalso ~ ® Cooperation with technology suppliers takes place We also take into account the UN's Sustainable Development Goals in our own activities, where applicable. We have iden-
collected through various surveys and discussions. Inter- through joint customer projects, seminars, and trade fairs. tified six UN SDGs that we believe we can most influence through our own actions. These are 3 Good Health and well-be-
nal communication is managed through team meetings, The technology suppliers also train Digital Workforce ex- ing, 8 Decent work and economic growth, 12 Responsible consumption and production, 13 Climate action, 16 Peace,
Teams channels and regular staff briefings. perts. justice and strong institutions and 17 Partnerships for the goals.
m We work closely with clients, either on a project basis or ® Discussions with investors and analysts take place, for
as part of ongoing services. They are also met at various example, in the context of earnings announcements or in . . .
2 Jomng Y 2 d Our impact on society, the environment and people
industry events and seminars. Customer satisfaction is one-to-one meetings.
measured on a quarterly basis. The measurement is based How can we contribute to

B There is also cooperation with certification bodies on au- )
sustainable development through

our services?

on the revised Net Promoter Score methodology, which
was introduced in 2023. The average score of the 2023

dits and with various expert organizations, including joint
seminars and events

NPS surveys was 44. 17 mmasws e help our customers deliver Automation allows us to free GooD HeATH
FOR THE GOALS AND WELL-BEING
@ better health, quality of life and up scarce resources from \ /\'
care through healthcare solu- routine tasks to more valuable
tions. work.

Our own staff and potential

Our key stakeholders and
employees

their expectations of sustain-
ability

Well-being at work, career develop-

ment opportunities, meaningful work 13 cume We deliver modern cloud ser- Digita[ Workforce Relevant work: a thriving work- IEENTVORC D
and culture. @ vices that help reduce the envi- “Meaningful force, continuous development »/"
\ 3 J ronmental burden compared to automation” and career paths. ([
Investors and analysts | Clients traditional solutions.
Skilled staff, data security and protec- Security of supply, innovation, skills
tion, IPR and innovation, risk manage- and continuous improvement, securi-
ment, carbon footprint. ty and data protection. Environment and climate: Reliable performance: good  qg s s
-~ k. @ Wi emissions savings, energy governance and uncompro- =~ e
Technology suppliers | “ - efficiency and the circular mising data security !:
Skills and continuous development, - oy . . guonanmy
ethical practices and quality (certified ‘ . - - How can we make a difference
practices). - . through our responsible /
' | " practices?

-4

Sustainability Report 2023
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Working with our customers to make an
impact

We are entering a historic period of technological and eco-
nomic transformation, where digitalization and the data
economy are enabling a surge in prosperity and labor pro-
ductivity. We help our customers to navigate this transforma-
tion and change the way they work through process automa-
tion and various technologies.

Through our business, we can make a positive impact on
society, people, and the environment. By automating infor-
mation work processes, our customers achieve new business
value and can properly allocate their resources and skills,
freeing people’s time from routine tasks to more meaningful

work.

Stakeholder Engagement

We have chosen healthcare as one of our strategic pri-
orities and are systematically building our capabilities to
address healthcare challenges and ensure better health,
quality of life and patient care.

Western healthcare systems are undergoing a major
transformation. Several interlinked factors are driving this
change, including rising costs, uneven access to care,
chronic shortages of doctors and nurses, an ageing pop-
ulation, increasing need for assistance and care, and the
growing burden of chronic diseases. These challenges
underline the urgent need to develop innovative ap-
proaches to deal effectively with complex problems.

Digital Workforce is known for its expertise in healthcare
process automation and extensive experience with pa-
tient information systems, and we have become a trusted
partner for healthcare organizations focused on improv-
ing processes, improving patient experience, reducing
errors, and streamlining operations.

Labor productivity has declined globally over the past
decades. Technological advances, particularly through
artificial intelligence and automation, offer the keys to
change the direction. Effective use of technology should
therefore be seen as an opportunity to increase produc-
tivity in knowledge work and thereby secure the welfare
state’s ability to function in a changing world.

!

Our business model has always been based on providing
cloud-based services. We were the first in the world to
launch Robot As a Service, an RPA cloud service that has
evolved over the years into Outsmart, a leading end-to-
end business process automation platform.

As a technology-agnostic player, we are always able to
offer our customers the most appropriate solution for their
needs and benefit from the continuous product develop-
ment and world-class security practices of global cloud
providers. Cloud-based services are also a responsible
choice from an environmental perspective. Their environ-
mental impact has been proven to be significantly lower
than the traditional model based on local servers.

Responsible practices build
trust

The effectiveness of our own business is based first and
foremost on the knowledge capital we generate, built on the
expertise of our professionals. Digital Workforce's staff has

a broad and diverse range of accredited expertise in various
automation technologies and methods. This ensures that

we work to recognized industry standards and provide the
opportunity for continuous learning and updating of our own
knowledge.

We want to offer our staff meaningful work and support their
engagement through well-being, continuous development,
and career paths. We regularly monitor our employee en-
gagement, listen carefully to our staff, and want to offer them
opportunities to develop themselves and their skills.

Good governance and uncompromising compliance with
data security are the lifeblood of our business and a prereq-
uisite for our customers’ continued trust. We work with the
world’s leading technology providers and must meet their
high standards while always safeguarding our customers’
confidential data in all situations.

The environmental impact of our own activities is relatively
small, but that does not take away our responsibility to take
impactful action for the environment and climate. We need to
take the environment and climate into account in our strate-
gic decisions as well as in our smaller everyday actions.
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Based on our strategy, values, stake- Meaningful work Reliable operations Taking climate and environment
/ ’ \ ‘/ into account
hOlder eXpeCtathﬂS, the m pa o Of our B \We are automating knowledge work processes to ='= B We ensure the ethics and compliance of our opera-
Operations and the SDGS we have pri— free people’s time from routine tasks to more valu- tions
! able work.
ey . - B \We take strict care to ensure data security and pro- B Reduce our carbon footprint by reducing green-
O”tlzed our key sustaina bl llty themes, B We enable our staff to grow and develop and en- tection and safeguard confidential information house gas emissions from our operations and our
which we regularly monitor and report courage continuous learning. energy consumption
on annua [[y ® \We actively listen to our people and develop our B We operate according to circular economy by
activities based on their feedback. extending the life of the equipment we use and by

: recycling waste more efficientl
B We value everyone’s uniqueness and treat each yeung y

other with respect

Sustainability Report 2023
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We enable growth and listen
actively

A thriving and skilled workforce is at the heart of Digital
Workforce's commitment to sustainability. Our aim is to cre-
ate an atmosphere where every employee can develop and
grow and be open to learning new things.

We actively listen to our people and develop our activities
based on their feedback. We value everyone's individuality
and treat each other with respecit.

We strongly believe that each of us is responsible for build-
ing a working environment where everyone feels safe and
valued.

Enabling growth

Our success is based on our people’s ability to understand
our customers’ business and provide them with the most ap-
propriate technology solutions for each situation. As embrac-
ing different technologies is part of our DNA, we encourage
our employees to constantly learn and develop. Our employ-
ees have the freedom to propose and implement their own
ideas and build strong partnerships with our customers.

We want to treat all our employees equally and ensure that
everyone has equal opportunities to develop their skills and
advance their careers. When a new person starts with us,
they receive a thorough induction period of at least three
months. The induction consists of a common period and a
Boot Camp focusing on technology skills. Each person is

also assigned a mentor to help them along the early stages of
their career.

Our goal is that every employee has an annual Growth Dis-
cussion with their supervisor. After two years of employment,
a Thrive Talk is held with HR representatives to discuss their
career development goals. In 2023, 70% of our staff had a
Growth Discussion, which included a personal development
plan with concrete skills development steps as a key ele-
ment.

We want to help people grow into new, more challenging
roles within our organization. It's wonderful to observe that

a significant proportion of our managers have commenced
their careers in pre-managerial positions. It is noteworthy that
all our team managers have progressed from specialist roles,
which is a testament to their hard work and dedication.

All team managers
have started as spe-
cialists

Social Responsibility

Active listening

We want to actively listen to the views and opinions of our
staff to help us develop our workplace and our management.
To support this listening, we have defined an “Active employ-
ee listening” approach that supports our frontline staff and
our organization in people-centered and people-focused
management. This approach is based not only on day-to-day
interactions but also on regular discussions with frontline
staff, monthly pulse surveys and a wider annual employee
engagement survey.

In our annual employee survey, we seek the views of our
employees on issues such as leadership, well-being at work,
sense of community, personal development, and sustain-
ability . In 2023, the survey also included the eNPS measure,
i.e. employee Net Promoter Score The response rate to the
survey was again very high (82%). We also received a high

number of open responses, which shows the commitment of
our staff to improving our performance.

According to the survey, our strengths as an employer are

a sense of community and meaningful work. In the 2023
survey, 92.4% of respondents felt that meaningfulness of
their work was either neutral, positive, or very positive. The
themes that need the most improvement are skills develop-
ment and career paths. The eNPS was at a good level, but
with a wide variation between countries. Going forward, our
aim is to maintain a high response rate to the survey and to
further improve our eNPS performance.

Our strengths are
community and
meaningful work
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Caring and work-life balance

Caring is one of our values, which is reflected in our daily
activities and in the way we treat each other. We actively
seek to build a sense of community, where our professionals
support each other. We promote a culture of positive rein-
forcement in our organization.

We ensure that our working environment is safe, cozy and
comfortable for all our employees and encourage our staff to

come up with ideas to improve wellbeing and safety. Psycho-

logical safety is particularly important in specialist positions.
It is important for us to treat each person as an individual and
to ensure that everyone can express their opinions freely and
in a respectful atmosphere.

We want our experts to maintain a good work-life
balance. We offer all our employees flexible working
hours, possibility to work remotely, time off benefits and
healthcare services according to each country’s national
practices.We have also introduced new internal policies
to support well-being, such as shorter meeting times to
allow our employees to recover between meetings. We
listen carefully to local wishes and try to implement them
wherever possible. In Finland, for example, we have joint
pizza parties on Fridays and pets are also welcome to our
office.

Social Responsibility

w2

We want everyone to
feel valued for who
they are

Diversity and equality

In a global, innovation-driven company, the diversity of the
workforce brings diverse perspectives, experiences, and
ideas. It helps us understand different audiences and create
products and services that meet the needs of different cus-
tomers. Our aim is that in our diverse working environment,
all people can feel accepted and valued as individuals.

We have zero tolerance for discrimination and harassment,
whether based on gender, age, nationality, religion, sexual
orientation, or any other similar factor. We recognize the
under-representation of women and minorities in our sector
and have taken steps to promote equality, diversity, and in-
clusion.

What we do:

We pay equal salary for the equal work, and salaries
are determined by the tasks and skills involved.

We monitor salary development in the company,
including gender gaps, so that we can address prob-
lems if unexplained pay gaps are identified.

We have a clear “Equal and Safe Work Environment”
policy and defined practices to help our staff identify
unwanted behavior and where and how they can
report and receive support if they encounter inappro-
priate behavior.

All cases of discrimination and harassment that come
to our attention are thoroughly investigated and the
causes are actively addressed.

We have organized training sessions for employees
involved in recruitment to help them identify and un-
derstand the impact of unidentified biases in recruit-
ment processes.

We have ensured that the recruitment platform we
use allows anonymous recruitment.

10
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Our staff
in 2023

At the end of 2023, Digital Workforce
employed 177 professionals. The num-
ber of employees decreased slightly
from 2022, due to the restructuring of
working practices and the general matr-
ket situation in the sector. In 2023, we
recruited 27 permanent staff. The turn-
over rate was 14%.

Data Security

Environmental Responsibi

Age structure of employees:

under 30: | 18%

30-50:. ' 75%

over 50: I 7%

Gender breakdown

total staff: managers:

65%

71%

management team:

67%

11
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Kaisa trained as a software robotics ex-
pert

One of the former program patrticipants is Kaisa Eurén from
Tampere. She is currently working as an RPA Maintenance
Specialist at Digital Workforce.

'/

‘| applied for the trainee program because | didn't
have a clear career path in mind yet and RPA
sounded like the right choice for the future. The
program was also a natural way to transition into
working life after my studies,” says Kaisa.

The trainee program offers a
good start to your career

Digital Workforce's trainee program

is aimed at graduating telecoms stu-
dents interested in growing as auto-
mation technology experts. The aim is
for trainees to be employed by Digital

Workforce at the end of the program. Kaisa says that her trainee experience was enjoyable and

educational. After the program, she first got to work as a de-
veloper, from where she moved to the Continuous Services
side as a Junior Maintenance Specialist. She thanks the
trainee program for giving her a good knowledge base for
her future work. He has always felt that he was treated as an
equal to others, and everyone was also willing to help when
guestions arose.

A

n

The program was launched in Finland in early 2022, when The program has been praised for being a quick way to get ‘ L

the first six trainees started to explore the fascinating world into the working life before graduation. It provides exposure \ E Y | 5ol » : "I would recommend the program to those at the
of automation. Based on good experiences, the program was  to advanced technologies that cannot be studied directly in T : » - beginning of their career path or changing it. RPA
renewed in 2023 and the next one is already scheduled for school and allows trainees to be part of a team from the start. NN . = , ‘ is a world of its own and it gives a good opportu-

2024. | 4 nity for anyone to jump into the trainee program,

attitude counts. The trainee program offers a good
start to your working life”.
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Good governance ensures responsible practices

At Digital Workforce, we believe that good corporate gover-
nance creates a sustainable basis for success and growth.

It guides our decision-making, ensuring transparency, ac-
countability, and ethics at all levels. Good corporate gover-
nance not only enhances a company’s reputation and trust
among stakeholders, but it also increases efficiency, reduces
risk, and creates sustainable value for owners, employees,
and society.

Digital Workforce’s corporate governance complies with

the Finnish Limited Liability Companies Act, the company’s
Articles of Association, the rules of the Nasdaq First North
Growth Market Finland and other provisions and regulations
applicable to listed companies.

® The Board of Directors has overall responsibility for the
management of the company and its subsidiaries and for
the proper organization of the company’s activities. The
Board directs and supervises the company’s manage-
ment, appoints and dismisses the CEO and approves ma-
jor decisions concerning the company'’s strategy, invest-
ments, organization, remuneration system and financing.

® The CEO is responsible for implementing the company’s
strategy and managing the company’s day-to-day affairs
in accordance with the instructions and orders issued by
the Board of Directors. The Management Team supports
the CEO and is responsible for its own areas of responsibil-

ity.

m Shareholders participate in the supervision and manage-
ment of the company through the actions taken at general
meetings.

More information on the Board, its independence and the Management Team is
publicly available on our website at htips:/digitalworkforce.com/investors/gover-
nance/

Ethics and compliance

One of our core values is “integrity in all relationships”, which
reflects the importance of ethics and compliance with the
law in our business. We do not tolerate corruption or bribery
in any form. This principle is also enshrined in our Code of
Conduct.

Our Code of Conduct sets out a common set of principles for
all our employees worldwide. The Code is included in our
induction program and is also regularly reminded. Our goal is
that all our employees are familiar with and committed to our
Code of Conduct.

We also expect our suppliers, partners, and subcontractors to
comply with our Code of Conduct in their own operations or
when working with us.

m We follow the local competition legislation in all the
countries where we operate. We promote free and open
competition and do not engage in price fixing or market
sharing with competitors.

® We comply with money laundering laws and other laws
that prohibit funding for illegal purposes.

Good Governance

We do not take political stand and do not provide financial
or other support to individual politicians, candidates, polit-

ical parties, or institutions.

We stress to all employees that they must avoid any activ-
ity that could lead to a conflict of interest. It is strictly for-
bidden to engage in any activity that conflicts with Digital

Workforce's interests or that would compromise our ability

to meet our contractual obligations.

We follow existing sanctions lists, such as UN Security
Council sanctions, and include a sanctions clause in our
new customer and partner agreements.

We comply with the laws and regulations on insider in-
formation and have internal guidelines for handling such
information. We have also provided internal training on
insider information.

b

All our employees are
familiar with the Code of
Conduct

We have a confidential whistleblowing reporting channel
through which employees and other stakeholders can anon-
ymously report misconduct and unethical behavior. The
whistleblowing channel can be accessed via the intranet and
our website. We regularly remind our employees of the exis-
tence of this channel.

Human and labor rights

Digital Workforce unconditionally supports and promotes
human rights and will not tolerate any activity that violates
human rights. We do not tolerate child or forced labor or
human trafficking in any form, and we comply to the Interna-
tional Labour Organization’s (ILO) guidelines. Digital Work-
force is committed to acting in accordance with the values
proclaimed in the United Nations Universal Declaration of
Human Rights and is committed to the United Nations Global
Compact Principles.
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Data security, data protection and confidentiality

Data security, including data protection and privacy, is crit-
ical to Digital Workforce. We process all personal data in
accordance with applicable data protection laws and apply
appropriate security measures to protect personal data.

We are committed to respecting data protection and privacy
in all our activities, which are carried out in accordance with
our Data Security policy. We are also committed to helping
our customers comply with data protection requirements

by providing robust data protection and privacy safeguards
built into our services and contracts.

As a testament to our high level of security practices, Digital
Workforce was awarded ISO/IEC 27001:2013 certification
in 2023, demonstrating that our information security man-
agement system meets the requirements of the standard.
We have already been certified for our IT service manage-
ment system with ISO/IEC 20000-1:2018. The practices and
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processes associated with both certificates are regularly

audited to ensure the quality of operations. In addition to
internal audits, external ISO audits are carried out once a

year.

Digital Workforce is committed to protecting the confi-
dentiality of its customers’ and other business partners’
information and will not improperly disclose such infor-
mation. Appropriate and adequate confidentiality clauses
will be included in employment contracts, agreements
with partners, subcontractors, and customers. We also
reserve the right to require our employees and employees/
representatives of our partners and subcontractors to sign
reasonable confidentiality undertakings if our customers
reasonably request it.

The importance of confidentiality is also emphasized in
several internal company guidelines and practices, such
as information security policies and guidelines on remote
work.

_ Our security

ISO 27001 security certification demonstrates Digi-
tal Workforce's long-term commitment to security

In March 2023, Digital Workforce received the prestigious
ISO 27001 certification for its information security manage-
ment system. The certification is awarded to companies that
demonstrate a high level of commitment to protecting their
information assets and implementing effective security con-
trols.

The certification covers Digital Workforce’s operations,
including the full lifecycle of business process automation
(BPA) services and the business processes that support
them.

s

"The ISO 27001 certification demonstrates our
long-term commitment to information security,
which is at the core of all our operations - and will
only become more important as digitalization
continues,” says Tuomo Sievila, Head of Customer
Operations, Digital Workforce.

"We work with large global companies in indus-
tries such as healthcare and financial services,
where security is of paramount importance. This
achievement is a testament to our ability to deliver
innovative cloud-based business process auto-
mation solutions while meeting our customers’
high security and compliance requirements,” Tuo-
MO continues.

Data Security

Only a few companies in the sector have certifi-
cation

The certification process involved an independent exter-
nal auditor, Kiwa Inspecta, assessing Digital Workforce's
security practices, processes and controls, risk manage-
ment and responsiveness.

s

"We are very proud of our team’s work to
achieve this certification. Our team has worked
hard to put in place an effective company-wide
information security management system and
practices to protect our information assets
against all possible threats. This certificationis a
testament to our uncompromising dedication to
protecting information assets at all levels of the
organization,” says Tuomo Sievila.

The ISO 27001 certification also sets Digital Workforce
apart from its competitors, as few companies specializing
in business process automation have achieved this level
of security certification.

ISO/IEC 27001 is the world’s best-known standard for
information security management systems (ISMS) and
their requirements. It provides a systematic approach to
managing the security of information assets such as com-
pany and customer data, including financial information,
intellectual property, and personal data.
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to promote environmental awareness and respon-
sibility among our employees, customers, and sup-
pliers. We comply with all applicable environmental
regulations and expect our suppliers and partners to

do the same.
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As a cloud-based IT services company, Digital Workforce's
own environmental impact is relatively low, but we believe
we can make sustainable choices to further reduce our en-
vironmental footprint in line with the evolving needs of our
planet.

Our business model is based on modern global cloud ser-
vices, which have significant advantages over the traditional
approach of local servers. From a sustainability perspective,
the main benefits of global cloud computing are related to

risk management and performance assurance, but it also
has a lower environmental impact.

In addition, we are actively taking measures to reduce
emissions from our own operations, improve our energy

efficiency and accelerate the transition to a circular econo-

my.

Aiming to reduce emissions

Most of Digital Workforce’s emissions come from three parts
of our value chain: offices and workspaces, commuting and
software partners. We are working to reduce emissions from
our operations through concrete actions:

= We have moved systematically from physical meetings to
online meetings. Extended remote working started during
the COVID 19 pandemic but has now become the new
normal at Digital Workforce. This applies to both internal
and customer meetings.

" The rise of remote working has also allowed us to dispose
of our own office space, which was under-utilized.

W It is our standard travel practice to use public transport
instead of taxis whenever possible, and to take the train
instead of the plane.

= Most company cars are electric.

We will continue to work closely with our office space provid-

ers to measure and reduce emissions. We will also map emis-
sions related to commuting and identify further reduction
opportunities.

Environmental Responsibility

Circular economy and waste reduction

Our computers and mobile phones are leased equipment
in line with the circular economy. In 2023, we decided

to extend the life of our phones and computers from 24
months to 36 months. We take good care of the equip-
ment we use and repair them instead of buying new
ones. Among other things, we try to buy our printers
second-hand, recycle printer toners and print only when
necessary.

Our aim is to continuously reduce the waste generated
by our operations and increase the reuse and recycling
of materials. We recycle all paper, cardboard, batteries,

plastic, glass, and metal. We have also explored the possi-

bility of expanding separate collection of bio-waste at our
premises. All waste electrical and electronic equipment
(WEEE) generated by our operations is recycled in accor-
dance with local requirements.

Hiy
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The lifecycle emissions of a centralized cloud environment compared to traditional business centers are up to 92-98% lowerx.
These savings are mainly due to energy efficiency through more efficient operating practices, more efficient IT equipment
and a more efficient data center infrastructure. In addition, emissions can be reduced by switching to renewable electricity in
data centers. Microsoft has announced that its data centers will be fully powered by renewable energy by 2025.

*REFERENCE: : The carbon benefits of cloud computing. A study on the
Microsoft Cloud in partnership with WSP. Updated 2020.)
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Summary and next steps

In this Sustainability Report, we report on Digital Workforce’s sustainability performance in 2023. The report, our first, aims
to summarize the key sustainability impacts of our business as outlined in the UN Sustainable Development Goals. Going
forward, our goal is to work with our people to take our sustainability work forward in purposeful steps and report on progress

annually.

Report highlights

a0 S

Employee Develop- Cloud Services
ment: Emissions Savings:
Valued individual growth Reduced emissions by
with high engagement and a migrating to Microsoft
strong sense of community. Azure.

9

ISO 27001 Certification:

Secured ISO 27001 certification for top-tier information
security.

You can ask questions or give feedback on the report by emailing

ir@digitalworkforce.com.

digitalworkforce.com
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